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EXECUTIVE  
SUMMARY

The Maine film and video production industry
has a direct economic impact of $29.25
million in revenue, supports 312 full- and
part-time jobs, and generates $16.1 million
in direct labor income.

Including multiplier effects, Maine’s film and
video production industry generates an
annual economic impact of $64.3 million
in revenue, 609 full- and part-time jobs, and
generates $28.7 million in labor income.

This report is the product of a collaborative
effort between the Maine Film Association
(MFA) and Prof. Todd Gabe of the University of
Maine School of Economics.

The MFA collected 2019 industry revenue and
expense data from a total of 128 Maine-based
film and production entities: 38 companies
and 90 freelance production professionals/
independent filmmakers.

62.3% of survey respondents reported earning
50% or less of their 2019 revenue from Maine-
based clients. The majority of those working in
the Maine film industry generate most of their
business from out-of-state clients, resulting in
an additive impact to the state’s economy.
Maine has the opportunity to create an
environment that fosters growth within this
innovative workforce, an environment that will
entice young, creative, and tech-savvy
professionals to come to Maine and offer
exciting reasons for Maine's own talent to stay.

Behind the scenes of Kings & Queens · 2020
Garrick Hoffman Photography
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Behind the scenes of The Mushroom Huntress · 2020 
courtesy of Lynne Williams

Behind the scenes of The Little Things · 2020 
courtesy of Kyle Walton

Behind the scenes of a p3 commercial shoot
photo by Judy Beedle

Behind the scenes of HEIGHTENED · 2021
photo by Sara Friedman

Videographer & Editor Angie Dubois · 2022
photo by Garrick Hoffman Photography

Cover photo by Judy Beedle

Behind the scenes of a commercial shoot
photo by Judy Beedle



Behind the scenes of HEIGHTENED · 2021 · photo by Sara Friedman
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Where we are

TODAY

INTRODUCTION

In 2021, amidst the uncertainty of the
pandemic and its impact on economies
across the world, the Maine Film Association
(MFA) saw an influx of film and media
professionals migrating to the state. While
Maine’s heritage industries are largely reliant
on the state’s natural resources and tourism
—both of which face continued threats due
to climate change and a worldwide pandemic
—the film industry in Maine has a strong and
growing pool of talented media makers
engaged in a green, non-extractive creative
industry. 

The MFA set out to learn what the economic
impact is of these creative professionals and
companies based in the state and discovered
that the Maine film and video industry
generates an annual impact of $64.3
million in revenue. In Maine, 609 part- or
full-time jobs are either directly or indirectly
attributable to Maine film and video
production, resulting in $28.7 million in labor
income. 

This is a report on the estimated economic
impacts that result from Maine-based film
and video production companies and
freelance professionals. Figures in the report
are based on 2019 revenue and expense
data — 2019 being the most recent “normal”
(pre-pandemic) economic year. 

The survey fielded responses from 38 Maine-
based production companies and 90 Maine-
based freelance/independent filmmakers. 

Film and video production employs skilled
workers who are trained in the creative arts
and who possess technical skills that make
them competitive in today’s labor force. The
Maine film and video production sector
comprises over 40 production companies and
more than 200 freelance/independent
filmmakers operating out of the state. These
companies and professionals work in all
stages and aspects of media production,
creating and distributing feature length and
short, narrative and documentary, commercial
and educational film and video, multimedia
installations, and animation. For the purposes
of this report, we hereafter refer to this sector
as “film and video production” or “the Maine
film industry” and to those working in the
industry as “production professionals.”

Why should we care about this sector in
Maine? Worldwide, the film and video
production industry sector is growing
exponentially, and presents vast possibilities
for Maine. As technologies advance and
broadband internet becomes more readily
available in Maine, film and video production
professionals can work from anywhere. Maine
has the opportunity to create an environment
that fosters growth within this innovative
workforce, an environment that will entice
young, creative, and tech-savvy professionals
to come to Maine and offer exciting reasons
for Maine's own talent to stay.

PAGE |  04
 MAINE FILM & VIDEO PRODUCTION

 ECONOMIC IMPACT REPORT



The primary purpose of this study is to
estimate the statewide economic impact of
Maine’s film/video companies and
freelance/independent filmmakers based in
Maine. The secondary purpose of this study
was to garner a better understanding of the
demographics of professionals working in
Maine’s film and video production industry. 

This study is a collaborative effort between
the Maine Film Association (MFA) and
Professor Todd Gabe from the School of
Economics at the University of Maine. 

The Maine Film Association collected data
through a wide-spread public survey in Fall
2021. Two versions of the survey were
distributed: one to film and video companies
operating in Maine  and the second to
Maine-based freelance and independent
filmmakers.  (See Appendices B & C for
survey questions.)

There is no comprehensive listing of all
Maine residents currently working in the film
and video industry. The survey was dis-
tributed via email to MFA members and
email subscribers (900+ total individuals),
promoted through social media, and MFA
representatives conducted direct outreach
to known Maine-based film and video

STUDY
METHODOLOGY

production businesses and professionals to
encourage survey completion. Identifying
personal information was not collected from
survey respondents.

The economic impact of Maine’s film and video
production sector was estimated using the
survey data on revenue, employment,
contracted services, and clientele, collected by
the Maine Film Association. The multiplier
effects of the industry were calculated utilizing
the IMPLAN model. The IMPLAN model is a
commercial product used in economic impact
analysis to estimate employment impacts by
sector as a combination of full- and part-time
jobs.

Because the total number of Maine film and
video companies and freelance professionals
is unknown, the economic impact was
calculated based on information collected by
the 38 companies and 90 freelance
professionals responding to the survey. No
additional data extrapolation has been
factored into the economic impact results
outlined in this report to account for a larger
filmmaking professional population in Maine.
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ECONOMIC IMPACT F INDINGS
RESULTS :

Table 1 summarizes the economic impact of Maine’s film and video industry. The Maine film
and video industry generates an annual economic impact—counting multiplier effects—of
$64.3 million in revenue, 609 full- and part-time jobs, and $28.7 million in labor income. The
industry can attribute $29.3 million in direct industry impact from film and video production
companies, freelance professionals, and independent filmmakers. The Maine film industry
generates over $21.5 million in labor income, employing 395 individuals.

The annual revenue of the 38 companies and 133 freelance/independent filmmakers counted
in the direct industry impact averages to about $540,000 per company and $65,000 per
individual. Maine film and video companies supported 83 freelance film professionals
through their spending, contributing an additional $5.4 million in revenue.

The economic activity of those working in the film industry generated an additional $29.6
million in revenue across other industry sectors in Maine, including hospitality, legal,
accounting, retail, and others (represented as "Other" in the by the multiplier effects). The
spending of these companies and individuals working in the Maine film industry supports
another 214 full- and part-time jobs in the state across other sectors of the economy.

Table 1. Economic Impact of Maine's Film and Video Industry, 2019

various behind-the-scenes photos by Garrick Hoffman Photography



The 38 Maine film and video companies surveyed have a combined direct employment of 179
workers, with an average of 4.7 workers per company. Additionally, these companies employ
83 freelance filmmakers as non-employee workers (shown in Table 1) as “Film & Video
Freelancers” under multiplier effects. Another 133 freelance filmmakers are supported by
revenue from other sources, including Maine-based and out-of-state businesses. 

The combined labor income from these 395 persons working in the Maine film industry is
$21,507,660. The 179 workers employed by the 38 film and video companies earned $7.5
million in employee compensation, the 133 freelance artists counted in the direct impact
earned an estimated $8.6 million in freelance income, and the 83 freelancers employed by
Maine film companies earned an estimated $5.4 million.

Maine  F i lm & V ideo 
Product ion  Jobs  & 
Compensat ion
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Survey results show that Maine-based film and
video companies spend a combined $5.4
million on services provided by Maine film
freelancers. Survey results also show that film
and video freelance and independent pro-
fessionals earn a total of $2.59 for every $1.00
received from Maine-based film and video
companies. This means that, along with the 83
freelance artists that are supported by the
spending of the film and video companies (and 

Maine  F i lm & V ideo 
Industry  Revenue Sources

counted in the multiplier effects of the economic impact analysis), there are an additional
133 Maine film and video freelance artists that are supported by revenue from other
sources. Many of these individuals are working for clients based out-of-state and by Maine
businesses that are not film and video companies.

Graph 1. Percentage of Freelance Income by Source



PAGE |  08
 MAINE FILM & VIDEO PRODUCTION

 ECONOMIC IMPACT REPORT

Graph 2 illustrates the percentage of revenue that Maine film and video company and
individual filmmaker survey respondents generate from Maine-based clients. 62.3% of survey
respondents reported earning 50% or less of their 2019 revenue from Maine-based clients,
and 55.7% of respondents reported earning 25% or less of their revenue from Maine-based
clients. This impact indicates that the majority of those working in the Maine film industry
generate most of their business from out-of-state clients, resulting in an additive impact to
the state’s economy.

In kind, the revenue generated from Maine-based clients have a net impact on Maine’s
economy. Without these Maine-based production professionals, local businesses would have
hired companies from other states, resulting in an economic drain to the state’s economy.

Graph 2. Percentage of Income from Maine-based Clients, 2019
(N=122)

Behind the scenes of Kings & Queens · 2020 · photo by Garrick Hoffman Photography
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THE MAINE 
F ILM & V IDEO 
PRODUCTION 
INDUSTRY 

The 2021 MFA Economic Impact Survey fielded
responses from 38 Maine-based production
companies and 90 Maine-based freelance/
independent filmmaking professionals. Survey
respondents represent individuals in all stages
of their careers, based in communities across
the state. They work in a wide variety of film and
multimedia production capacities, many of them
assuming multiple roles.

The 38 business survey respondents included 34
production companies—three of which also self-
described  as animation & graphic design
studios and another three as gear and
equipment rental facilities. Additionally, the
survey gathered data from two talent agencies
and two animation/graphic design studios.

Table 2. Survey Respondents by Business Type
(N=38)

Behind the scenes commercial shoot at High Output · 2022
photo by Garrick Hoffman Photography
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Of the 90 individual survey respon-
dents, 80 work in production and post-
production services. Of those who
identify as production or post-
production service professionals,  some
also provide other services: four also
work in animation and graphic design,
11 work as talent, and six provide gear/
equipment rental services. 

Of the freelance/independent filmmaker
survey respondents, 33% identified as
women/female, 64% identified as
men/male, and 1% noted they prefer to
self-describe.

Graphs 4 & 5 show the number of years survey respondents have been operating in the
Maine film industry. Of the survey respondents, 57% of businesses have been operating in
Maine for 10 or fewer years, and 68% of individuals have been working in the Maine industry
for 10 or fewer years. 

Table 3. Individual Survey Respondents by Service Type
(N=90)

Graph 3. Individual Survey Respondents by 
Gender Identity

(N=89)

Graph 4. Maine Film & Video Company Years 
Operating in Maine

(N=37)

Graph 5. Maine Freelance/Independent Film 
Professionals Years Operating in Maine

(N=86)
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Maine filmmakers and production companies
are located throughout Maine, and as
technologies advance and broadband internet
becomes more readily available, film and video
production professionals can choose to locate
to more rural areas. Survey respondents
reported being based out of 42 unique towns in
Maine, and 12 out of 16 counties represented. 

Table 4. Survey Respondents by County 
(N=123)

Behind the scenes of Father Figures · 2022 · photo by Isabelle Van Fleet
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APPENDIXA. Statewide Economic Impact of 
Maine’s Film & Video Industry Data Brief
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1. What type of film/video production-related company/business do you operate?
              a. Production company
              b. Animation & graphic design studio
              c. Talent agency
              d. Gear/equipment rental facility

2. In which Maine town/city is your business based?

3. In what year did your company form? 

4. Is your Maine-based business a branch of a company headquartered outside of Maine?

5. If yes, in what city/state is your parent company headquartered? 

If you are a branch of a company based outside of Maine, please respond to the following questions based 
on information about only the Maine-based branch.

6. What was your company’s total estimated revenue from 2019? (This may also include revenue that is 
unrelated to film/video production.)

7. Does your business provide services that are not directly related to film or video production (e.g. 
audio/podcasting, still photography, graphic design, web development)?

8. What percent of your business’s total revenue came from items or services related to film and video 
production in 2019?

9. What percentage of your business’s revenue do you estimate came from Maine-based clients in 2019?

10. Including yourself, how many people did you employ in 2019? (Do not include freelancers or contract 
employees.) 
             Fulltime:                Part-time:

11. Excluding yourself, how many total individual Maine-based freelancers/contracted employees did you 
employ in 2019?

12.What percent of your business's total revenue went towards payroll (regular and contracted employees) 
in 2019?

13. What percentage of your business’s total revenue went towards hiring Maine-based freelance media 
professionals in 2019?

14. What percentage of your business’s total revenue went towards contracting other Maine-based 
professionals, such as accountants, attorneys, web developers, in 2019?

15. What percentage of your business’’ total revenue went towards Maine-based production expenses, such 
as craft services, gear/equipment rentals, construction materials, accommodations, meals, gas, rental 
vehicles, etc, in 2019?

B. 2021 Survey Questions for 
    Film & Video Companies
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 1.  In what area of the film/video production-related industry do you operate?
           a. Production and post-production services
           b. Animation and graphic design 
           c. Talent 
           d. Gear/equipment rental 

2. In which Maine town/city are you based?

3. In what year did you start working as a film/video professional in Maine?

4. Please select your gender.

5. In what capacity do you work as a film professional? (Please select all that apply.)
           a. Freelancer/Contracted worker
           b. Production company owner
           c. Production company employee
           d. Independent filmmaker

6. What was your estimated annual income from film or video production‐related work in 2019? 

7. In what role(s) have you most recently been working as a film professional?
    (Please select all that apply.)

C. 2021 Survey Questions for Film & Video
    Freelancers/Independent Filmmakers

a. Actor
b. Animator/Graphic Designer
c. Art Director
d. Camera Assistant
e. Camera Operator
f. Cinematographer
g. Commercial Filmmaker
h. Creative Director
i. Digital Media Specialist
j. Director
k. Director of Photography
l. Distribution
m. Documentary Filmmaker
n. Editor
o. Festival organizer
p. Independent Filmmaker
q. Freelancer
r. Grip
s. Hair/makeup
t. Journalist

u. Lighting/Grip specialist
v. Location manager/scout
w. Marketing Professional
x. Producer
y. Production Assistant
z.Production Company Owner
aa. Researcher
bb. Rights clearance
cc. Safety
dd. Music - Scoring and/or performance
ee. Sound design/Postproduction audio
ff. Sound/Audio engineering
gg. Talent agent
hh. Videographer
ii. Visual Postproduction/Color correction
jj. Voice actor
kk. Wardrobe/Stylist
ll. Writer
mm. Other (please specify)

 e. Equipment provider/vendor
 f. Educator
 g. Student
 h. Other (please specify)



 8. Do you have another job/income stream outside of film/video production?

9. What percent of your total income from all sources came from items or services related to film 
    and video production in 2019?

10. What percentage of your film/video production-related expenses went towards contracting 
       other Maine-based professionals, such as accountants, attorneys, web developers, in 2019?

11. What percentage of your income do you estimate came from Maine-based clients in 2019?
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